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Law helps consumers protect credit reputation 


Almost every American adult has a credit record on file somewhere in some credit bureau or 
reporting agency. Generally, the record contains facts on jobs, income, savings, loans and installment 
buying practices ; however, the record may contain other data, such as marital status and personal history. 


The Fair Credit Reporting Act, which went into effect last month, is to protect consumers from 
inaccurate or obsolete information in such reports that are used to determine his eligibility for credit, 
insurance or employment. Basically, the law guarantees the consumer’s right to know what personal data 
is being reported to anyone who extends credit, provides insurance or offers employment; it also gives 
him the right to correct any false information that is being distributed to others. 


The consumer’s major rights under the law are: 

@ To be told the name and address of the consumer reporting agency when he is denied 
credit, insurance or employment at the time of such denial; 

@ To examine the information in his file at the reporting agency when credit-status 
action is taken against him; 

@ To be told the sources of information in his file and to whom such data has been given; 

@ To have such data confidential except for legitimate purposes such as credit and job; 

® To have disputed information reinvestigated by reporting agency and false or unveri- 
fiable data deleted, and to have notification of deletion sent to those who received erroneous 
reports within a specified time. 

@ To be informed of investigations involving interviews with other persons about his 
personal life and right to be informed of kinds of questions being asked with exceptions for 
some employment purposes ; 

@ To be informed by a reporting agency when adverse public-record information (such 
as arrest, bankruptcies, convictions) is reported to a potential employer. This provision is 
not mandatory if the agency maintains strict procedures to insure that public-record infor- 
mation is complete and up-to-date. Generally, information may not be reported if older than 
7 years, or 14 years in bankruptcy cases; 

@ To bring civil suit in Federal court against those not complying with the credit act. 


Consumers who believe that reporting agencies or users of such consumer information are not 
complying with this new law should contact the nearest field office of the Federal Trade Commission. 


Uncle Sam's tips on consumer products 


More and more consumer product information is being made available to the public through 
Consumer Product Information Coordinating Center. The center is part of General Services 
Administration with policy guidance by Office of Consumer Affairs. 


Last month the coordinating center started distribution of Consumer Product Information, an index 
of 211 selected, low-cost Federal publications about consumer products, services, and problems. The 15- 
page booklet is free at Federal Information Centers in major cities and by writing to Consumer Product 
Information Distribution Center, Washington, D.C. 20407. 


Robert L. Kunzig, General Services Administrator, has said that by October brand-name product 
information will be available to consumers because of a new policy of GSA, which is the Federal 
Government’s primary purchasing agent. Successful bidders on about 4,000 consumer items are being 


requested to provide GSA with brand names if the same products that meet government specifications 
are available commercially to consumers. 











Safety regulations proposed for baby seats & explosive caps 


Spring-supported baby seats and explosive caps would be regulated under proposals announced 
by Food & Drug Administration’s Bureau of Product Safety. Unless revisions are made in the pro- 
posals this month, the proposed regulations will become law upon publication in the Federal Register: 


BABY SEATS—tThe spring-supported seats are known as baby bouncers, walkers or jumpers. FDA 
has warned that certain models cause injuries, including some finger amputations. Proposed regulations 
would require that frames of seats be constructed to prevent scissoring or pinching, that some types of 
coiled springs be covered or designed to prevent injuries, and that any holes, slots, cracks or hinged 
components that might cause injury be eliminated; special provisions would prevent accidental collapsing 
or folding of the seat when occupied. Some manufacturers already have redesigned their products to 
incorporate safety features. 


CAPS—Some explosive toy caps, as used in cap guns or pistols, have the potential to cause ear 
injury and hearing loss. Proposed regulations would ban caps that produce sound levels above 158 
decibels and would require caps producing peak-sound levels greater than 138 decibels (but less than 158) 
to carry a warning not to fire closer than 12 inches to the ear and not to fire indoors; manufacturers and 
distributors of caps exceeding 138 decibles would have to conduct or participate in a program to develop 
caps with sound levels below 138 decibels. 


FDA speeds up study of product-related injuries 


Food & Drug Administration’s Bureau of Product Safety will start operating an electronic system 
of reporting product-related injuries in July. The system, National Electronic Injury Surveillance 
System (NEISS), will replace the present procedure of hospitals filing daily or weekly reports. The 
instant electronic reports will give the bureau fast information for prompt investigations and possible 
remedial action against hazardous products. 


Your rights when an airline ‘bumps’ you 


Your business trip or vacation flight may be delayed even if you have your airline ticket in hand 
and get to the boarding gate of the airport on time. For one reason or another, the airline may have 
oversold the number of seats on the plane. Because “‘oversells,” “overbookings” or “bumpings” do hap- 
pen, the Civil Aeronautics Board requires that airlines compensate “bumped” passengers by refunding 
the price of the ticket on fares ranging from $25 to $200. 


If on a flight from Atlanta to Chicago to San Francisco, for example, you are denied a seat on the 
flight from Chicago, you are entitled to a refund for that part of your flight unless: (1) the flight is 
cancelled because of weather or mechanical difficulty, or (2) the airline can reroute you to your 
destination within two hours of the original arrival time on domestic flights or within four hours on 
international flights. Of course, a person canceling his own flight plan is entitled to a refund. 


Questions or complaints about airline service may be sent to Jack Yohe, Director, Office of 
Consumer Affairs, Civil Aeronautics Board, Washington, D.C. 20428. 


(See “Speak up & be heard” for proposed new regulation about confirmation of air reservations.) 


Southeastern meeting discusses regional consumer problems 


State officials, educators and voluntary consumer and community leaders of 11 states met in New 
Orleans on May 12 to exchange views on consumer problems and programs. The meeting was the first 
of several regional meetings planned by the Office of Consumer Affairs at the direction of the President 
in his 1971 consumer message. Other meetings were scheduled in Los Angeles, Boston and Chicago. 


Virginia H. Knauer, Special Assistant to the President for Consumer Affairs and OCA Director, 
opened the meeting by reviewing Federal consumer programs for the 300 persons from Alabama, Arkan- 


sas, Florida, Georgia, Louisiana, Mississippi, North Carolina, Oklahoma, South Carolina, Tennessee & 
Texas. 


The one-day meeting also featured workshops to hear regional concerns about consumer education 
and state and area consumer problems. One of the five workshops specifically discussed the special 
consumer problems of the poor, elderly, disadvantaged and minority group members. 





Dear Consumer: 


I am pleased to report the response of the nation’s cosmetic makers to my plea for more coop- 
eration with the Federal Government to help protect consumers from potentially harmful products. 


The Cosmetic, Toiletry, & Fragrance Association has decided to voluntarily submit to Food & 
Drug Administration a registration of cosmetic producers and confidential information about cos- 
metic-product ingredients formulations. The data will aid FDA in its safety surveillance of cosmetics, 
as in cases of consumer reactions to compounds containing mercury. 


In the future, I hope to be able to report progressive consumer-protection actions by other com- 
panies and industries. Sincerely, 


P.S. The response to CONSUMER NEWS has been overwhelming—25,000 subscriptions so far. 
We are happy to send a free copy to new readers, but subscriptions of $1 should be sent to Supt. of 
Documents, U.S. Government Printing Office, Washington, D.C. 20402, payable to Supt. of Documents. 





Director named for National Business Council 


Commerce Secretary Maurice H. Stans has named William D. Lee, Deputy Assistant Secretary for 
Domestic Business Development in the Commerce Dept., to be Executive Director of National 
Business Council for Consumer Affairs. The President requested in his 1971 consumer message that the 
council be set up to encourage business leaders to adopt voluntary programs in response to legitimate 
consumer dissatisfactions. The council of 50 will be appointed this spring and will be primarily com- 
prised of corporate executives. 


Information to enlighten your bulb purchases 


You may get more light for your money the next time you buy bulbs if you compare brands and 
sizes by reading the newly required information on the bulb packages. 


Federal Trade Commission now requires that all bulb packages tell you about the bulb inside: 
WATTS—the amount of electric power the bulb uses; 

LUMENS—the bulb’s actual brightness; 

LIFE—how many hours a manufacturer’s bulb is expected to last. Estimated lifetime is an average 
based on laboratory tests; rating for 3-way bulbs is based on the filament most likely to burn out. 


For the first time, consumers can make informed decisions on price differences of competing brands 
for so-called “standard” and “long-life” bulbs. Standard bulbs are brighter, but the others last longer. 


New Federal publications—some free 


Unless otherwise noted, the following publications are available at Federal Information Centers or Government 
Printing Office Bookstores in major cities or from Superintendent of Documents, Government Printing Office, Washing- 
ton, D.C. 20402 (check or money order payable to Superintendent of Documents): 


Consumer Product Information: An Index of Selected Federal Publications of Consumer Interest, 
published by Consumer Product Information Coordinating Center; free. 


Summary of Information for Shippers of Household Goods and Householders’ Guide to Accurate Weights 
(about moving expenses), published by Interstate Commerce Commission; free from ICC, 12th 
St. & Constitution Ave., N.W., Washington, D.C. 20423. 


Standards for Meat & Poultry Products—A Consumer Reference List (Federal requirements for amount 
of meat or poultry in prepared foods, such as hot dogs and chicken soup), published by U.S. Depart- 
ment of Agriculture’s Consumer & Marketing Service; free from Information Division, Consumer 
& Marketing Service, USDA, Washington, D.C. 20250. 


Mulches for Your Garden, published by U.S. Agriculture Dept.’s Soil Conservation Service; 10¢. 





Speak up & be heard 


President Nixon said in his first consumer message to Congress that “the buyer has the right to reg- 
ister his dissatisfaction, and have his complaint heard and weighed, when his interests are badly served.” 

You have a right to do this on all consumer issues. On some issues, you may simply want to write to 
your Congressman or Senators. On others, you may want to get more involved. Some of the issues before 
Federal departments and agencies offer opportunities for submitting written comment or testifying. 
Because of differences in agency rules, you may want to write (or telephone if the agency has a field 
office in your city) for special instructions on how to submit comments or appear as a witness at a public 
hearing. Times, days and locations may change; confirm with the sponsoring office. 


e Airlines 


Deadline is June 1 for filing comment on Civil Aeronautics Board’s proposal to amend its regula- 
tions to prohibit airlines or ticket agents from confirming reservations in person or by telephone when a 
ticket has not been issued; airlines or agents could inform person that reservations have been accepted, 
but that they are not confirmed until a ticket is actually issued.+ 


@ Installment sales 


Federal Trade Commission has rescheduled hearings on its proposed trade regulation rule to give 
increased protection to consumers who sign promissory notes for installment purchases by (1) requiring 
retailers to put on the note a notice making subsequent holders of the note subject to defenses the 
consumer might raise to legal action; (2) banning agreements in which consumers waive rights or 
remedies against the seller or holder of the promissory note; (3) banning agreements by consumers that 
would prevent making claims arising out of the sale. Deadline is June 1 for filing comment or asking to 
testify at hearings 10 a.m., June 7-8, FTC, Federal Building, 26 Federal Plaza New York.* Deadline 
is July 6 for filing comment or asking to testify at hearings 10 a.m., July 12-14, Room 204C Everette M. 
Dirksen Building, 219 S. Dearborn St., Chicago.** Deadline is Sept 13 for filing comment or asking to 
testify at hearings 10 a.m., Sept. 20-21, Room 532, FTC Building, Washington.*** 


e TV picture tubes 


Deadline is July 21 for filing written comments on FTC’s proposal to amend its trade regulation 
rule on advertising of sizes of viewable television picture tubes by stating that the measurement of 
distance between sides of the picture area does not take into account the curvature of the tube and by 
stating that the use of an asterisk or similar symbol to footnote the manner of measurement does not 
satisfy the requirement for conspicuous disclosure of means of measuring tube. Twenty copies of 
statements exceeding two pages are requested.*** 


@ Public utilities 


Deadline is June 1 for filing comment on Federal Power Commission’s proposal to amend its 
regulations (1) to provide for uniform accounting procedures between firm rates or charges in effect 
subject to refund; and (2) to require public utilities and gas pipeline companies pay 7% interest on 
money refunded to customers.}+ 


*Write to Federal Trade Commission, Federal Building, 26 +Write to Docket Section, Civil Aeronautics Board, Wash- 
Federal Plaza, New York, N.Y. 10007. ington, D.C. 20428. Twelve copies of comments requested. 

**Write to Jerome S. Lamet, Assistant Attorney in 
Charge, Federal Trade Commission, Room 486, Everett M. 
Dirksen Building, Chicago, Ill. 60604. 

***Write to Assistant Director, Division of Industry Guid- 
ance, Federal Trade Commission, Washington, D.C. 20580. 


++Write to Acting Secretary, Federal Power Commission, 
Washington, D.C. 20426. Original & 14 copies requested. 
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